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Home for Good Research (Ireland)
• ‘traditional’ homeless person -male, 

rough-sleeping: the visible homeless 
person, and typically experiencing issues 
with substance misuse and/or their 
mental health   

• ‘ordinary decent’ homeless person - two-
parent intact family with young children, 
living in emergency accommodation such 
as a hotel room, or in an overcrowded 
situation with extended family, and with 
issues of unemployment, inability to pay 
rent or mortgages. 

• ‘the sponger’ homeless person -
someone who has a sense of entitlement 
to, and manoeuvres to secure benefits, 
and who make demands: of the state and 
of landlords.  

Homeless Prototypes
CRISIS Research (UK)

• Middle-aged man is between the ages of 
40 and 60 and has been sleeping rough 
for an extended period of time. He is 
assumed to have serious mental health 
and addiction problems.

• Young person who is living on the streets. 
Can be male or female and is assumed to 
be living on the streets because of some 
dysfunction in the family home.

• Abused women who have left a domestic 
setting with no other choice than to sleep 
rough. 



Media Images of Homelessness in Ireland



Advocacy Images



Activist Explanations for Homelessness 
and Public Responses ‘Home for Good’ Research (Ireland)

• Victims of Dysfunction –
Homelessness can happen 
to anybody

• Human rights and a right 
to housing

• Change is possible

‘House of Cards’ -not true, 
but also anxiety inducing

‘It’s not Fair’ – little resonance 
with the audience

‘Overwhelmed’ - problem is 
so overwhelming that change 
seems impossible



Challenges Communicating (CRISIS)
1. A narrow definition of what 

homelessness is, and who is 
affected

2. People see homelessness through 
the lens of individualism

3. Prevention is poorly understood by 
the public

4. Fatalism about homelessness limits 
support for solutions

The public equates homelessness with 
people living on the streets. It is the 
absence of having a roof over your head.

‘Individualism’ model, ‘self-makingness’ 
model. ‘rational actor’ model, ‘already 
available’ model and the ‘charity model.’

The ‘crisis intervention’ model

The ‘bad break’ model, ‘modern life is hard’ 
model, ‘vicious cycle’ model, and the ‘game 
is rigged’ model



• The Irish research argues that we to develop narratives that 
move away from a reliance on facts and figures and from 
personal stories that are devoid of a systemic analysis. 

• The CRISIS research stresses that we base communication on 
homelessness on ‘moral human rights’ and ‘interdependence’ 
and providing concrete solutions. 



Compassion and Charity

• In the Irish research the target audience “expressed concern 
that we are losing our compassion as a society and that there is 
a need to tap into our caring and compassionate natures in 
order to address the homelessness crisis.”

• In the CRISIS research, they argue that “the public assumes that 
individual acts of kindness and charity towards people in crisis 
are effective and sufficient in addressing homelessness.”



Helping Homeless People















Insufficient State Funding?
Source: Europeans’ opinion about homelessness: preliminary results from a HOME_EU citizen survey
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• “The huge amounts of money we spend keeping people 
homeless and the masses of people who volunteer their time 
for the homeless demonstrate that they are not simply a 
despised and forgotten section of the population.” (Cameron 
Parsell – The Homeless Person in Contemporary Society)



However,
• Charity and compassion suggest that responses to 

homelessness should be channelled through individual acts of 
giving, either financially or in kind.
• Sleep outs to raise funds for NGOs, and the provision of soup 

kitchens by NGOs can equate homelessness as ‘rough 
sleeping’ only. 
• Individual acts of kindness and compassion are well 

intentioned, but are ineffective and a strong argument has 
been made that they are in fact counterproductive. 
• Fundraising strategies can perpetuate the view that charitable 

giving offers a solution to homelessness. 



Conclusion
• Robust research demonstrates that the experience of 

homelessness is determined largely by structural factors rather 
than individual level factors.
• Effective responses to homelessness requires housing, not soup 

and sleep-outs .
• “I argue that the majority of services provided to people who 

are homeless (1) would be superfluous if we provided them 
with housing, (2) undermine their autonomy and well-being, (3) 
not only perpetuate their passive dependence but also solidify 
their positioning as deficient, and (4) represent our poverty of 
ambition (Parsell, p.94).”


